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Crea%ng	
  a	
  Webinar	
  
	
  
Kris*n	
  Fon*chiaro	
  
University	
  of	
  Michigan	
  School	
  of	
  
Informa*on	
  
	
  
font@umich.edu	
  
@ac*velearning	
  
	
  
Aug.	
  8,	
  2015,	
  	
  
10:15	
  –	
  10:45am	
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Agenda	
  

•  About	
  Me	
  
•  About	
  You	
  
•  Planning	
  a	
  Webinar	
  
•  Your	
  Ques*ons	
  

“Chillin’	
  in	
  Mono	
  Lake”	
  by	
  *~Dawn~*	
  on	
  Flickr.	
  CC-­‐BY-­‐2.0.	
  hJp://flickr.com/photos/naturesdawn/5466157824	
  

Beach	
  photo:	
  Public	
  domain.	
  hJps://pixabay.com/en/lake-­‐michigan-­‐sky-­‐beach-­‐nature-­‐424911/	
  
Grill	
  icon	
  created	
  by	
  Design	
  GigaSavvy	
  via	
  TheNounProject.com	
  

K-­‐2	
   3-­‐5	
   6-­‐8	
  

9-­‐12	
   District	
  
Level	
  

Other	
  

Experienced	
  
Webinar	
  Presenter	
  

Never	
  Presented	
  in	
  
a	
  Webinar	
  Before	
  

Some	
  Presen%ng	
  
Experience	
  

The	
  goal	
  of	
  all	
  PD	
  
is	
  increased	
  capacity	
  
for	
  par%cipants.	
  
	
  

*	
  versus	
  “I	
  done	
  good”	
  Public	
  Domain.	
  hJps://pixabay.com/en/pool-­‐swimming-­‐pool-­‐swim-­‐
underwater-­‐519453/	
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Webinar	
  

Sequenced	
  
Ac%vi%es	
  

Knowledge	
  
of	
  

Audience	
  

Content	
  

Audience	
  
	
  
What	
  can	
  you	
  glean	
  in	
  
advance	
  about	
  your	
  
audience?	
  
	
  
What	
  can	
  you	
  glean	
  at	
  the	
  
start	
  of	
  your	
  talk?	
  
	
  
My	
  rule	
  of	
  thumb:	
  new	
  
topics	
  need	
  more	
  direct	
  
instruc*on;	
  topics	
  about	
  
which	
  there	
  is	
  “knowledge	
  in	
  
the	
  room”	
  mean	
  you	
  can	
  
draw	
  on	
  the	
  group	
  more	
  “Kayak	
  Nap”	
  by	
  Argyleist	
  on	
  Flickr.	
  CC-­‐BY-­‐2.0.	
  

hJp://flickr.com/photos/bnimble/	
  

Content	
  
	
  
Choose	
  a	
  presenta*on	
  topic	
  
with	
  which	
  you	
  have	
  deep	
  
knowledge	
  to	
  facilitate	
  “off-­‐
roading”	
  with	
  your	
  
par*cipants	
  
	
  
“Goldilocks”	
  the	
  scope	
  
	
  
Tailor	
  to	
  “best	
  guess”	
  about	
  
audience	
  
	
  
	
  

“ORV	
  pass	
  required”	
  by	
  Oblivious	
  Dude	
  on	
  Flickr.	
  CC-­‐BY-­‐NC-­‐ND-­‐2.0.	
  	
  
hJp://flickr.com/photos/jb1/2797657589	
  

Sequence	
  of	
  Ac%vi%es	
  
	
  
What	
  kinds	
  of	
  learning	
  
ac*vi*es	
  will	
  best	
  help	
  
par*cipants	
  gain	
  capacity?	
  	
  
	
  
What	
  can	
  I	
  do	
  to	
  help	
  
create	
  knowledge	
  that	
  
s*cks?	
  
	
  
What	
  memorable	
  
metaphors,	
  real-­‐world	
  
examples,	
  and	
  images	
  can	
  
	
   	
  
	
  

ear	
  sunscreen”	
  by	
  miss	
  pupik	
  on	
  Flickr.	
  CC-­‐BY-­‐2.0.	
  
	
   	
  

What	
  kinds	
  of	
  “s%cky”	
  ac%vi%es	
  have	
  
you	
  seen	
  in	
  webinars?	
  

Webinar	
  

Sequenced	
  
Ac%vi%es	
  

Knowledge	
  
of	
  

Audience	
  

Content	
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Kris%n	
  Fon%chiaro	
  
U-­‐M	
  SCHOOL	
  OF	
  INFORMATION	
  
	
  

font@umich.edu	
  
@ac%velearning	
  
hTp://bit.ly/fontblog	
  

Webinar	
  

Sequenced	
  
Ac%vi%es	
  

Knowledge	
  
of	
  

Audience	
  

Content	
  

Ques%ons?	
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